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With the opening of its port in 1859, Yokohama
became the symbol of Japan opening to the outside
world. Enticed by this, many people from both
within Japan and abroad converged on Yokohama,
heralding a wave of meaningful cultural exchange.
Cultural figures, trade merchants, and technical
experts came to Japan and imparted many of the
world’s most advanced technologies and ideas. The
Japanese people who converged on Yokohama
possessed that “enterprising spirit” to actively
learn about innovative industries and different
cultures, and worked together to create a “sense
of openness” within Yokohama that embraced the
blending of cultures unique to their respective native
hometowns.

In 2004, just several years shy of Yokohama’s 150th
anniversary of the opening of the port of Yokohama
to the world, “The Committee for the Revitalisation
of the Urban Center through the Promotion of
Arts, Culture and Tourism” kicked off Creative City
Yokohama (See page 25).

Around this time, in stark contrast to the Minato
Mirai 21 area project begun in 1983 that flourished
thanks to the on-going development of its business
district, its cultural and amusement facilities, and
stand-out commercial complexes, the cultural and
economic vitality of the Kannai region, which had
been the heart of Yokohama since the opening of
the port, began to wane. Various historical buildings
of Western and modern design that conveyed the
history of the city from the time the port opened,
slowly began to disappear from its landscape, in a
sense robbing Yokohama of its unique architectural
heritage. To make matters worse, the office building
vacancy rate in Kannai began to climb.

The city set its sights on the concept of a “Creative
City” to restore the glamour of Yokohama. The
mixing of “creativity” of “art and culture” with urban
planning gave birth to the “Creative City Measures”
that placed the utmost importance on “drawing out
the vitality of local citizens,” “creating new appeal
for the city,” and “cultivating industries.” The city
made inroads with three projects to enhance the
attractiveness of Yokohama: the “Formation of
creative core areas,” “Image culture city” and
“National art park.”

The city has stepped up its initiatives in the “National
Art Park Plan” (2006) (See page 25), “The Proposal
Toward a New Creative City Yokohama”(2010)(See
page 26) ,and “Yokohama City's Policy Regarding
Culture, Art and Creative City Measures” (2012)
(See page 27). Now that ten years have passed since
the launch of the Creative City Measures, it seems
a fitting time to reintroduce the activities currently
underway.
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Yokohama Creativecity Center

A portion of the 1929 structure was relocated here and restored
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3rd floor / Multi-purpose area, 2nd floor / Office and
meeting area, 1st floor / Café & shop and Jarge hal,
Basement floor / Multi-purpose area

The birthplace of Yokohama's Creative City Policy

In 1990, the Former First Bank Yokohama Branch, a
unique building with a wellhole style balcony linked
by Tuscan columns built 1929, was designated one of
the Yokohama City Recognized Historical Structures.
In 1995, the structural relocation (transporting
without dismantling) to the current location took
place and in 2008, it was connected to the high-
rise building located behind it and refurbished
(the external appearance of the old structure was
restored to its original splendor).

In 2004, as the city's first “pilot program to use
historical buildings for cultural and artistic activities
(Urban historical buildings Utilization Project),”
“BankART 1929 Yokohama”(operated by NPO
BankART 1929) was launched. The building first
functioned as a venue for showcasing contemporary
art, but now the building is used as the frontline base
for developing Yokohama's Creative City renewal
policy.

In 2009, the building became officially known
as “Yokohama Creativecity Center”’(operated
by Yokohama Arts Foundation) taking on the
responsibility of Creative City policy. The Center
runs various projects focusing on intermediary
support (Arts Commission Yokohama) (See page 22)
for city planning that utilizes culture and arts, as well
as activities and creative endeavors that promote
the appeal of Yokohama as a Creative City. The
Center co-organized “Communicating the Power of
Design: Polish Poster '50-'60 Exhibition”(November
3-December 3, 2012). 150 posters from the
collection of the world's first poster museum, the
Poster Museum at Wilanéw located in Poland, were
showcased with the aim to convey the power of
design to a wide audience. The Center also worked
in conjunction with Keio University to help host
the “9th Annual International Fab Lab Conference
in Yokohama”(August 21-27, 2013) to discuss
the possibilities of the 3D printer which has been
garnering much attention for its potential in triggering
the next manufacturing revolution. People running
Fab Labs located in 200 locations spread across 50
countries assembled in Yokohama where they used
the Center as a venue to present their research and
participate in a symposium.
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Bashamichi Campus Building (for Department of Film Production)
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(for Department of New Media)
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Bankokubashi Campus Building
(for Department of Animation)

To cultivate creators responsible for the next generation
in film and media

The Former Fuji Bank Yokohama Branch was
constructed in 1929. It is a unique building decorated
with Tuscan order columns lined between rustic wall
stones and semi-circular windows, and was officially
designated a “Yokohama City Recognized Historical
Structures” in 1989.

In 2004, just like the Former First Bank Yokohama
Branch (See page 8), it was decided that this historical
asset would be repurposed for modern-day use,
and the building became a part of the city’s first
pilot program, BankART 1929 Bashamichi, to utilize
historical buildings for cultural and artistic activities.
In 2005, as part of the city’s effort to become an
“Image Culture City” it invited the Tokyo University of
the Arts Graduate School of Fim and New Media to
use the building as Department of Film Production
(Bashamichi Campus Building).

Following in the footsteps of the Department of
Film Production, the Department of New Media
(Shinko Campus Building), and the Department of
Animation (Bankokubashi Campus Building) also
occupy spots in the neighborhood. Yokohama has
cast the city as the backdrop for these creators who
will be responsible for the next generation of film and
media.

In 20183, Film Production major Mikihiro Endo’s
film “Friendship” Tomodachi was presented in the
Directorial Debut Category at the Raindance Film
Festival, New Media major Teruyo Uehira won the
Campus Genius Award SILVER for his “Wolf Cradle”
Okami no Yurikago, and Animation major Ryo
Okawara was awarded the Lotte Reiniger Award at
the Stuttgart International Festival of Animated Film
for his work titled “A Wind Egg” Kara no Tamago.
Top talent is flying out of Yokohama onto screens
around the world.

[&Z] (201 3FE T HIME)

BE REEA (MESR)

L LAY RS

| DURERFIER (20135)

{ “Friendship” Tomodachi
(Production completed in 2013)
Director: Mikihiro Endo (Film
Production major)

Raindance Film Festival Presented
in the Directorial Debut Category
(2013)

[FAAH=DHOHT]
FERR (X T 1 PEIEER)
FHECGIAVTAS

BF5E (2013%F)

“Wolf Cradle” Okami no Yurikago
Teruyo Uehira (New Media major)
Campus Genius Award SILVER
(2013)

[Z2DIR ] (201 24HE T HIE)
KINES (P Z A= 3 VEK)
Yabow bMHILNERZ ZX—
YavRESROYT - SAZH—8
(2013%F)

“ A Wind Egg " Kara no Tamago
(Production completed in 2012)
Ryo Okawara (Animation major)
Stuttgart International Festival
of Animated Film Lotte Reiniger
Award (2013)
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CUVTEARRY —hUEUIc, BEORZEBZED
L. =)l Fv3SU— RIIF. DT IHZRBAIC
FIWEFFT 4 TAR=RAEUT, TR =MD
RIS EHEEPTHNTVE T,

FIEEESE (TER) & UTE. [NIHRERExpand
BankART]I (2012.11.9~2013.1.14) [C A& &N
DEAFMEROARRRISMERY. TVAANY MK
H—T T AT )L ZFfE. FeFvSU—Z—E
HEEF7—7T « AMDHIEGHE U TGERT 7 —
TARAN A2 UIFVRTOTSLTIE. HHEDE
FH—RRFESNTNE T,

ERR OIS LAELT. AtRED 7 —T 1 A b
HEREYP. BECORTIOTS AT - HEHEEE]
DR IC RSN TVE T,

Fle—MREITOFEEE )\ A— bR —)U] ([FEd - &
B BE-BEE 7—hERICKRSTI v )L TR U,
BLWEEBOMEDANRHE L TNET,

BankART Studio NYK  © BankART1929

1963

Built in 1953 | Total floor area

iE
HEPRENA 3,635.2m

Az
Purpose

FrSU—@BR). FrSU— REIIF - SATSU—(2).
HI7xv3avT - FeSU— k=)L)

3rd floor / Galleries, 2nd floor / Galleries, Studios and a library, 1st
floor / Café & shop, galleries and Jarge hall

Disseminate pioneering arts and culture
from the vast space of a building
used as a distribution warehouse

A hub for pioneering arts and culture in the vast
space of a defunct distribution center In 2005, after
the building that was once used as a warehouse
and an archive house by Nippon Yusen Kaisha
(NYK) was refurbished, the building assumed its new
identity as “BankART Studio NYK”(operated by NPO
BankART1929). The vast mixed-use space of the
warehouse boasts a large hall, galleries, studios and
a cafe which are utilized to create and disseminate
pioneering arts and culture.

To name a couple of major prior endeavors (proposed
exhibits), the art space has hosted large-scale
private exhibitions of contemporary artists namely
Tadashi Kawamata's exhibition “Expand BankART”
(November 9, 2012-January 14, 2013) and the
dance event “Kazuo Ohno Festival.” In addition, the
Artist-in-Residence Program gives young artists the
opportunity to use the facility as their work space for
a given period of time. Their work space is also open
to the general public.

The art space also maintains on-going overseas
exchange programs with Taipei City and notably the
Korean programe entitled “A Contemporary Sequel
for the Joseon - Korean Diplomatic Expeditions.”

It also runs “BankART School,” open to everyone,
and offers courses in a myriad of subjects
and genres including art, acting, photography,
architecture.

JIfRIERE [Expand BankART ]
Tadashi Kawamata's Exhibition"Expand BankART"
© BankART1929

KRBT TR 1)L

FARE WSS [ENEE45min, OMm] LA~ a—
Kazuo Ohno Festival

Megumi Nakamura together with Toshiko Oka

“In a 45 minute impro: Point Zero,” Late Night Show
© BankART1929

1/

9 do s d oo g N_

orpmnig

Ao w40

B %D

nos 3o QO

vy oy

[EEET Uy EViELS]

BEMORLERS

1993F (CTHERIEIH & U TRz LI [EMARRE] (.
2005F DEAfEH. 2006FD SEAEMODRLIEHR [=
BIRATIA ) EERGF NPOEANT — TS5 w b
T4—L) EVTERATSNTVE D,

BVRHZEDNVT Y ML— AR ERFERIETH o

fegEZEN L.

BB Y VAL EDEAREMDIES

BEUVTADDRYIA ER—)b. HIFDAHFIAT D
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DFHETHMEZEET DIEE. BADESRINZ
XABDFHEELE DO TVET,

Rehearsal Venues for more than just Rehearsing,
a Creative Hub for the Performing Arts

“Oimatsu Kaikan” which originally opened for
business in 1993 as a city-run wedding hall, closed
its doors in 2005, and since 2006, it has been
utilized as a creative hub “Steep Slope Studio”
(operated by NPO Art Platform) for the performing
arts.

The studio benefits from the high ceilings of the
former banquet rooms. It mainly consists of four
studios and a large hall that are specifically used
as rehearsal areas for the performing arts such as
theatre and dancing, and a community room that
can be used by local residents.

“Rehearsal venues for more than just rehearsing”
conveys the mindset of the studio: On-site staff
provide detailed guidance and on-going support
for artists using the studio, right up to their big
day of performance. The “Saka-agari Scholarship”
program, designed to find and train young artists,
supports live performances and oversees the growth
of performing groups by collaborating closely with
several musical venues around the city. Resident and
support artists including Japanese playwright/theater
directors, Toshiki Okada (Chelfitsch), Yukio Shiba
(Mamagoto), Mikuni Yanaihara (Nibroll), Takahiro
Fujita (Mum and Gypsy), have all won the Kishida
Kunio Drama Award, known in Japan as the gateway
to recognition for young playwrights, and are now
the backbone of performing arts in Japan.

BILIRD -2 3w 7 Vol.35 ZRFR4E
[BHRO>TEALBHE?
BEZEE—HEICDLOTHELD ! ]

Steep Slope Studio workshop Vol.35 Kunio Sugihara
“What kind of work a director?

Let's together make your Play”

© 4% Shun Sasa

RISRA T I H
Steep Slope Studio
1993FE | EREE
Built in 1993 | Total floor area 1,498.49n
A& R IF X4, iK—)UX1, D221 ZF7 04— )b—LX1, FIZEX1
Purpose 4 studios and 1 large hall, 1 community room, 1 Japanese tatami room

EAEX in BESEMTEE [AbiE ]

Teita Iwabuchi in Yokohama Museum of Art,
“Catalyst : Shokubai”

© 7B Takaki Sudo
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Hammer-head Studio Shin-Minatoku
© BankART1929

2008

Built in 2008 | Tota/ floor area

FEFRES 4,400nt

Az
Purpose

P=T A AN DUI—9—DRYIIF
ANR—RA (EBRET4=E)

Artists & creators’ Studio Spaces
(One-story construction with 4 rooms)

A Support hub for the cultivation of
artists and creators

The Shinko Pier Exhibition Hall was built near the
still-standing 50-ton crane (hammer-head crane)
on Yokohama port's first modern pier, where it
served as the venue for “YOKOHAMA TRIENNALE
2008.” Following the exhibition, it was again utilized
for the City of Yokohama 150th Anniversary of the
Port Opening, “A Grand Exposition for Yokohama's
150th Year (2009)” and the “BankART Life II
-Shin Minatomura,” a special tie-up program of
“YOKOHAMA TRIENNALE 2011.”

Since 2012, approximately 50 groups of 150
artists and creators have been in the incubation
hub “Hammer-head Studio Shin-Minatoku” (jointly
operated by NPO BankART1929 and Sinko Pier
Utilization Committee) designed especially for artists.
The studio regularly open its doors to the public.
The studio is also utilized by overseas artists during
their stays in Yokohama, as well as for symposiums
hosted by universities and the like.

Although “Hammer-head Studio Shin-Minatoku”
will cease operation in April, 2014, it is scheduled
to serve as a venue for “YOKOHAMA TRIENNALE
2014.”

T=T 4 AN JUT—5—D;EENZEHE
Work spaces for artists and creators
© BankART1929

F—=TVAEIF
Open Studio
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[ENJOY ZOU-NO-HANA 2013 - D& D07 -
E’1(2013.4.27~5.12) Tl&. ROB/I\—TERDE
TOREXDELDANICH > THS Sfeh. TSN,
BEE EE. OO, BEE, SFESFEIv UL
D7 =T 4 ARD\ ZESHIE T — NTOTSLZR
FRULF U

[SLOW LABEL THE FACTORY 2](2013.3.9~
33N TlE 7—F 4 ABPT YA F—LBEDELE
RIFEZRIF, FeaZEEDP L LLWE/ D<DITH
DA TVSSLOW LABELAEIT D BRERHNTHN
FUlc. RBED BN EED. REOERIDIC
SINTEDENRHH T,

FOET TR
ZOU-NO-HANA Terrace

20095

Built in 2009 | Total floor area

FIEPREIE 604.04ni

(approx.)

Jizles
Purpose

ZENAR—ARUBRANR—X
Multi-purpose area and exhibition area

A central point where people from all cultural
walks of life can engage, interact and evolve

When the port opened to the world in 1859, the Zou-
no-hana area was referred to as the East Breakwater
(England Breakwater).

ZOU-NO-HANA Terrace (operating body: Wacoal Art
Center Co.) opened on June 2, 2009 to celebrate
the 150-year milestone. The Terrace occupies a spot
within Zou-no-hana Park that lies in the Zou-no-hana
area, the birthplace of the port of Yokohama.

Just as the area has since served as a bridge
between Japan and other cultures, ZOU-NO-
HANA Terrace aims to be the site of encounters and
interactions between various peoples and cultures
to help evolve a new culture. On occasion, the
Terrace provides cultural programs in genres such
as art, performing arts, and music. The on-premises
Z0OU-NO-HANA Cafe offers a menu related to these
cultural programs.

The “ENJOY ZOU-NO-HANA 2013 Exhibit” (April
27—-May 12, 2013), hosted various arts programs
in a variety of genres including contemporary art,
theatre, architecture, product manufacture, and food
to encourage people to come and learn about Zou-
no-hana Park and ZOU-NO-HANA Terrace.

The “SLOW LABEL THE FACTORY 2” (March 9-31,
2013) tour links artists and designers with businesses
and facilities for the disabled. The exhibition
showcased the SLOW LABEL manufacturing brand,
a collaboration in a new production style. The hands-
on event is unique in that visitors can participate as
“craftspersons.”

ENJOY ZOU-NO-HANA
SARRIL [RANDE
Yasuhiro Suzuki “Unidentified Nose”

SLOW LABEL THE FACTORY 2
HEHIFd/0O]0—0>3vT
Yui Inoue “ Maruiro™ workshop



S

=) OAU OF W HF B & &

\
I

Surtuue[qg ueqin pue
UOTIBZI[BITIAOY UOIZog

FE\ IO -

(M & &

] pu o1 oy

BB EENRT 7 =N

Su i uwuwv)d

pouwv

yu o owmdoygaaapai

domod o2y oy Inmouyy

fo

BER—AOREMEOIMY) A &
7—hOAICEBHEREESEOLKY

OOCHIENT - =20 - B/ BIX(C &, EEERE
EXZTD/NERERHD2508 2B A TLE LZh
20044, #=R)IRE& ([CKDEFHH & i, B,
IO — LT o TITONIERTRECEITTZE D #E
HCKD., BEEEHFEHFHRES LD T Uz, TDE.
FEDNBEDRICRSEVNK ST, NFRIREHRZE D
EF 7 —bDATEEDA A=V ZER D | HIHE
EDFEIDEEDHTVET,
COFBEILOOMDMEHRE. & - B/ BRI
HEERBFRENPO EABRBI TU 7 YRIAY bV
F—DHRDEEDESSNTVET . ED I Toiakt
DNFRREH P RRRITEH OSSR T T UIZ RS
IAEEZT —T « A PDHIE - BRDBHE LT, 77—
TARAN A2 UIFTVAMTONTVET,

ESIC, BEREMEZITOCVD T —T « AD
HRRAXRDEREZPHAVELULTVWEEDEZR
TWelELT&Z /)Y =)L B REESNTVET
(20138.9.24~11.24),

CO UEED#EIHE. 2009F(C TR - @DFEBIL
D BRI ERS [ NRHIEREE ], 20116F ([CiEH
S REBFEZRETHELE. SLFHAZRITTVET,

FRRITEHOBRTDER 157  EABEZ

Utilization of

the beneath of Keikyu Line train tracks © Yasuyuki Kasagi

AIIF% HEPRETTE Az
Studio Name Total floor area Purpose
B/ HASIF REYIA, G
Hinode Studio 210.93m Studio and shop
BERAY IS . REYIA, IEH
Kogane Studio 299.87m Studio and shop
. FroU—. |58
Site-A 145.05n Gallery and shop
S . ] FrSU—
HASIA Site-B 103.16m Gallery
Studio Beneath FeyR—y =
the Rails . N v
(New Space) Site-C 96.90 Gallery and crafts
Pa =]
Site-D 145.66m 5
Meeting place

Environmental cleanup initiatives with the Local
government and community, and regional planning
and redevelopment through the power of art

In 2004, over 250 small shops that were operating as
red-light establishments in Hatsunecho, Koganecho
and Hinodecho were closed when the Kanagawa
Prefectural Police conducted a crackdown. Thanks
to a major environmental cleanup that involved
cooperation between the police, the region, and
the government, these shops remain vacant or
closed.

Now, to prevent the resurgence of unwanted
activities in the area, the city is revitalizing these small
shops by converting them into spaces to “transform
the image of the city through the power of art.”

The Association for Hatsuko and Hinodecho
Environmental Cleanup, and the NPO Koganecho
Area Management Center have taken the lead in
this initiative. They are utilizing the shop spaces
and refurbished areas beneath the Keikyu Line train
tracks as studios and exhibition spaces, and also for
the Artist-in-Residence program.

The Association also hosted the “Koganecho
Bazaar” (September 24 through November 24, 2013)
which showcased the works created by artists in the
Artists-in-Residence program, and to give people an
opportunity to appreciate the ever-transforming area.
These initiatives were so well received that they
were given the “Prime Minister’s Award” in 2009
as commendation for their contribution to public
safety, and in 2011 they also received the Region
Revitalization Award.

BRMIAYIS YA A
Studio Beneath the Rails (New Space) Site A

INIRIREHZEEUCRY VA R/ SARES
Small shops refurbished into studio  © Yasuyuki Kasagi
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T4 ARMPOIUI—5—(F, 2013FEFTIC200f8 78
ABDICEDTVET,

EMABED /R—2 3 VBIRRIC K DFEE LT ANR—2X
Spaces which were born
by the Art Real Estate Renovation Subsidy Program

Art Real-Estate Business in the form of Activity
Hubs for Artists and Creators

The “Art Real Estate Business” project was launched
in 2007. After gaining permission from the owners
of various vacant properties in the district, artists
and creators set up offices and ateliers to engage in
creative endeavors to help increase the value of local
real estate.

In 2010, the Art Real Estate Renovation Subsidy
Program (operated by Arts Commission Yokohama,
See page 22) renovated buildings older than 20 years
in Kannai and Kangai, converting them into activity
hubs for artists and creators. This boosted the
utilization of empty office spaces and also supported
the activities of artists and creators.

By 2013, the number of artists and creators working
in these spaces had soared past the 200 mark.

~ET NOOHD TIRBAYIA+ | T<KS5WORKS
e FEEOVIVAA | P—hTTR N | o Archiship featess <BIPD
Facilty Name | Utoku-Biru Yonkai | Chojamachi amng P9 eong | ibrary & café | izayoi Studioand | Sakura WORKS
Art Planet Kawataredo “Kannai”
BIREFE 2010%E 20104%E 2010%E 20114EE 20114EE 20124 &
Year Subsidized 2010 2010 2010 2011 2011 2012
s
LEREM 714.4m 457.5m 150.5m 171.3m 310.2nf 351.6n1
Floor area

FREWIAVAA S/ FITHA VI~ F—XDF T 4 X
Utoku-Biru Yonkai, Ondesign & Partners’ Office

T HWORKS <ER>
Sakura WORKS"Kannai”

HE+E SOKO

19684 (T [HABRE M =HAaRA (+k) DFEHELE L LT
BERSNIChERREE. 20066050 U T—5—7&
EDEBIREEOTVNET

Bankoku-bashi SOKO

The Bankoku-bashi SOKO, constructed in 1968
as a bonded warehouse of Mitsui O.S.K Lines,
Ltd. ceased operation, and since 2006 it has been

TIE# SOKO
Bankoku-bashi SOKO

functioning as an activity hub for creators.

15
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Ugo RONDINONE ‘moonrise. east.” 2005

Courtesy the artist and Galerie Eva Presenhuber, ZUrich

©the artist

Photo by KIOKU Keizo

I)\X MUIVF—L 2011(YOKOHAMA TRIENNALE 2011)

R+ =

TSUBAKI Noboru +MUROI Hisashi

“The Insect World/Locust" 2001

Photo by Mikio Kurokawa

#wERJI>F—L 2001(YOKOHAMA TRIENNALE 2001)

International exhibition of contemporary art
unique to Yokohama City capitalizing on "Creative
Core Areas"

YOKOHAMA TRIENNALE began in 2001 as
a national project showcasing art and culture
from Japan to the rest of the world. As of 2011,
Yokohama City has hosted four international
exhibitions of contemporary art capitalizing on
Yokohama's trademark scenic seascape and port,
and has steadily earned itself a reputation as one
of Japan's leading contemporary art festivals.

To coincide with the kick-off of the exhibition,
Yokohama City initiated two key themes,
“Making the urban center waterfront areas even
more inviting to locals as a place for relaxation
and refreshment,” and the “Creating and
communicating cultural and artistic activities at a
world-class level.”

For the Fourth YOKOHAMA TRIENNALE Exhibition,
Yokohama City also collaborated in various local
activities such as “BankART LIFE I-Shin Minatomura”
(hosted by NPO BankART1929) and “Koganecho
Bazaar 2011”(operated by NPO Koganecho Area
Management Center). The city is also actively
engaged in community development initiatives and
activities that allow for better leveraging of regional
resources. Over 1,000 supporters that help out in
the running and promotion of the exhibitions have
bolstered cooperative efforts with local citizens.
On the off-years of this triennial event, pre-events
are held to promote Yokohama's unique triennale
exhibition and Creative City Yokohama to the
world. This is carried out through collaboration with
the host countries of triennial and biennial events
in Asia, particularly throughout East Asia.

A2 Io0ITY

YIN Xiuzhen

“One Sentence” 2011

Courtesy ALEXANDER OCHS GALLERIES BERLIN | BEJING
Photo by KIOKU Keizo

Photo courtesy of Organizing Committee for Yokohama Triennale
IT\XY MUIVF—L 2011(YOKOHAMA TRIENNALE 2011)

YZI)-Ea5V
Photo-souvenir Daniel Buren:

“On the Waterfront : 16.150

! Flames, work in situ, Yokohama,
Japon, September” 2005.

© D.B - ADAGP Paris

Photo by Shigeo Anzai
WENJIVF—U
2005(YOKOHAMA TRIENNALE
2005)

YOKOHAMA TRIENNALE

s..'\ WENIVF-L

20014 (5 1=) 2005 % (5%20[E]) 2008 % (%3M[E) 20114 (384E) $%5E1(20144%)
1st (2001) 2nd (2005) 3rd (2008) 4th (2011) 5th (2014)
=5 9A2B~11A118 9A28H~12R18H 9RA13H~11830H 8A6H~11H6H 8A1H~11A3H
(G:=1SE20) (67HR) (82HMA) (79814) (83ER) (89HM)
Exhibition dates Sep. 2 until Nov. 11 Sep. 28 until Dec. 18 Sep. 13 until Nov. 30 Aug. 6until Nov. 6 Aug. 1until Nov. 3
(Number of open days) EEIESEVS)] (82 days) (79 days) (83 days) (89 days)
[2£15] RE=0 [4235] [2£15] [2215 ]
NV T DEERTR—IL | - IUT33E3-45 LR -FBET - ERSEHTEE HERSEMIEE
SRRV ARE1SE [1 venue] . E*ﬂ!ﬂﬁﬁﬁiﬁ%%ﬁ . EIZEE%“IEI“%E%E MEDERTIES GREET)
[2 venues] Yamashita Pier No. 3 ﬁR(?(n)kART Studio (BankART Studio NYK) [2 venues]
Pacifico Yokohama and No. 4 GEERLYHRE S [2 venues] Yokohama Museum of Art
Exhibition Hall (C,D) Warehouses L= = Yokohama Museum of Art || Sinko Pier Exhibition Hall
o Yokohama Red Brick = NYK Waterfront Warehouse
FRG Warehouse No.1 [4 venues] (BankART Studio NYK)
Main venues Shinko Pier Exhibition Hall
NYK Waterfront Warehouse
(BankART Studio NYK)
Yokohama Red Brick
Warehouse No. 1
Sankeien Garden
XA -oz4T 7—h—hHR TIME CREVASSE OUR MAGIC HOUR K451 D=filT R OH
F—< — IS EICAITT— [BEDSOHEE] FALILVITFR jﬂﬁlzﬁtifﬁﬂéct DICRSHDBEN DD
BERIANU MEGA WAVE Art Circus TIME CREVASSE hTEBN? — ART Fahrenheit
Theme / -Towards a New [Jumping from the OUR MAGIC HOUR 451:Sailing into the sea
Exhibitionthitle Synthesis- Ordinary] -How Much of the World || of oblivion

Can We Know?-

[7=F42T 497

a7 o5—]

a7, o5—]

a7 1Lo5—]

[7=F42FT 497

FTaLO5—] JNER IE KR EIREET F1LO5—]
JARESR [FaL—5—] [FaL—5-] [P—=F4RAFT4vT- FIIRE
et ] REFAEB FZITIV-IN=VIND L F1LO5—] T )
SPAIER FERES I=-I7y SABET e e e
R IIEFELE =BT ; .
> Ui NUZ-IILE - FTURR Director General:
TALII— Artistic Directors: Artistic Director: AFRUZZ LT OSAKA Eriko
Fab—y— KOHMOTO Shinji KAWAMATA Tadashi Artistic Director:
Directors / TATEHATA Akira Curators: Artistic Director: MIKI Akiko
Qe NAKAMURA Nobuo AMANO Taro MIZUSAWA Tsutomu
NANJO Fumio SERIZAWA Takashi Curators:
YAMANO Shingo Daniel BIRNBAUM
HU Fang
MIYAKE Akiko
Hans-Ulrich OBRIST
Beatrix RUF
SHERE 1091 861Fx T21E=R 7TTHETHER) 1LY
Nurrlser 65 109 artists 86 artists 72 artists b —
o d arti 77 groups / 79 artists /
participated artists 1 collection
[ S #7EM #19/8M #19/8M #9EM
Total project cost Approx. 70 million yen | Approx. 90 million yen | Approx. 90 million yen | Approx. 90 million yen
#135BA 15 A) FM19BA16BA) #1555 A #31HA) #133BA(#B0HA)

WAGZEH(ERAGE) X
Total number of
visitors(To paid venues)

Approx. 350,000
(Approx. 150,000)

Approx. 190,000
(Approx. 160,000)

Approx. 550,000
(Approx. 310,000)

Approx. 330,000
(Approx. 300,000)

F N RTEREL
Number of tickets sold

RSV 1« PEBEN 7T19A
Volunteer registration

RN IV —UEBE
B8R

The Japan Foundation
I{E%. City of Yokohama
Organizers Japan Broadcasting
Corporation [NHK]
The Asahi Shimbun
Organizing Committee
for Yokohama Triennale

HABEHIFIENAL

BRNIVF—LUHEBE
BR

The Japan Foundation
City of Yokohama
Japan Broadcasting
Corporation [NHK]

The Asahi Shimbun
Organizing Committee
for Yokohama Triennale

RN IV —LUEBE
BR

The Japan Foundation
City of Yokohama
Japan Broadcasting
Corporation [NHK]
The Asahi Shimbun
Organizing Committee
for Yokohama Triennale

B
HgE (R ERTMEMN
{EARERAE

City of Yokohama

Japan Broadcasting
Corporation [NHK]

The Asahi Shimbun
Organizing Committee
for Yokohama Triennale
Co-organizer:

Yokohama Arts Foundation

751 #1257 #1951 7% _
Approx. 170,000 Approx. 120,000 Approx. 90,000 Approx. 170,000
1,222A 1,510A 940A

719 people 1,222 people 1,510 people 940 people
ERTREE EREREE EFEREE 1R H#®Em

v 1R 1R NHK (RED) HEETM TS EiRE
NHK NHK NHK BARFE 151
L =Ei SRR | =Ea WRNIVF—UEBZE || NHK

FRFRET
BRENIVF—LUBEBE
B

City of Yokohama
Yokohama Arts
Foundation

Japan Broadcasting
Corporation [NHK]
The Asahi Shimbun
Organizing Committee
for Yokohama Triennale

The number of visitors is total
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Smart lllumination Yokohama 2013

© SMART ILLUMINATION YOKOHAMA 2013 Photo : AMANO STUDIO

EIBEX[The meeting Shadow Play

© AN—hAILZR—Y 3 VEEE2013 BE XKBRYIF
Kyota Takahashi “The meeting Shadow Play”

© SMART ILLUMINATION YOKOHAMA 2013

Photo : AMANO STUDIO

Future City Yokohama Ushering in a New Era in

Illumination

“Smart lllumination Yokohama” is the most
recent nightscape art event endeavor to add to
Yokohama’s growing list of prior historical building
light up feats and fantastic cityscape formations.
The Nightscape Development Project was started
in 2010 along the urban waterfront by ZOU-NO-
HANA Terrace (See page 13).

In 2011, an attempt was made to enhance the

nightscape even further with a needed dose of
artist creativity, but in light of the March, 2011
Great East Japan Earthquake, the only right choice
was to adopt the use of energy-saving technology
such as LED illumination and solar generators.
Hence the new theme: the first “Smart lllumination
Yokohama.”
For the second time in 2012, the illumination area
and number of light arts was expanded. Hence the
even newer catch phrase, “Future City Yokohama
Ushering in a New Era in Illumination. This meant
creating a nightscape more fantastical than ever
previously attempted.

Numen / For Use [Net Blow-Up]

© AN—hAI)V=R— 3 VRE20183 BE  XHBAYIA
© SMART ILLUMINATION YOKOHAMA 2013

Photo : AMANO STUDIO
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& JAZZ PROMENADE
HRICO T XDHSNBD. FROKOEMEF

HADY v D5 DS E#E T, 19934F (C [ #H2A
‘AT —IIC] ZASEICHFE > ICBEARARDY v
X TITRT 4 )0LIE, BE10B D2ERFEE L. #
EOMDEYTE > TVFET (8 #8 JAZZ
PROMENADE S=17Z28%).

FELRBRIEYE. FEZEERIC. R—ILPI v XY
ST, HADKRLCEIBI T SA4 IThMThi. ERHND
FIRTEEIDIONDY v AEBIHIYF 17T
FTHZ,000ADZ 2 —IY v UHHEL. #400A
DIRMS VT 4 7 [#EY v XU )—] BE 'R
TWVFY,

2012F(C(F [EBIBEND I EANY MKE | EERS
15RE7%Z. 20134F(CIFNISSAN PRESENTS JAZZ
JAPAN AWARD] RNZ k- 4T JNT # —<XUR
BFZESE UE Uiz, $2108 &5 o 22013F D
BHFBERSD146,000ACED. FHDIROWLE
BoTWWET,

ERESENI—FT 17 int&iR(TPAM)
A 4R — BAEWROEBHT 5 N T4—L4

1995%F. WRCTIRF ocEARIMEROMEIBEZ B
& U EMRAMID. 2011ED SRGZE#EICHE
L. [EESEEEM=—7 27 in ] EUTHBESE
UF UTce BDERBER (CdD DKAAT #R) | I=1Mi5lE ©
3)\X BhE#m 7% —. BankART Studio NYK
FERSECHDXILIERZKDEN SR LTI EH
TEEY,

2013F(C(F. BABADEDSF 2L —5—PTO
Fa1—Y—1EE1398MEML. Ya—a T - TOJ
SLEREE). Ry hD—F2 T - TOJS L (15K
HE) BES5DTOI S LNM61E LS - EiEENHFL
foo BIMUIEY =T « ADSBAD T TRT 1 )VULE
[CHZ<HEIMNDLEE, BROEARMZBHNICHE
LCWET,

q.t P
i - B
158 JAZZ PROMENADE 5 RY—0 7S TODESE
MWL (p) TFY— BAVYEZa—HA UV IR

© YJPUER : 7)L—/I\L)

YOKOHAMA JAZZ PROMENADE, Landmark Plaza Performance
Yoshio Toyama (tp) Dixie Saints & New Orleans Band

© YJP Photo : Crew Koyama

YOKOHAMA JAZZ PROMENADE
Jazz flowing through town, an autumnal tradition
in Yokohama

In 1993, Yokohama, the hometown Jazz in Japan,
launched the largest jazz festival in Japan with the
catchphrase, “Let’s turn the entire city of Yokohama
into a music stage.” This festival, which takes
place over two days every October, has become
an autumnal tradition in Yokohama (operated by
Yokohama JAZZ Promenade Executive Committee).
With historical buildings, a port, and Yokohama'’s
unique cityscape as the backdrop, visitors will
quickly discover a plethora of concert halls, jazz
clubs and live performances on street corners.
On average, there are over 3,000 musicians from
all walks of life, from top-ranking professionals
to jazz devotee amateurs, playing at any given
moment. There are approximately 400 local
volunteers who support the festival and who are
known as the Yokohama Jazz Crew. In 2012, the
Selection Committee Special Award in the 16th
Furusato Award was given out, and in 2013 the
Nissan Presents Jazz Japan Award in the Best
Live Performance category was handed out as
well. The twenty-first festival in 2013 proved hugely
popular, with the crowd peaking at a whopping
146,000 people.

TPAM in YOKOHAMA
Theatre, dance and stage performances on an
international platform

TPAM was launched in 1995 as the Tokyo
Performing Arts Market. Its objective was to
promote the performing arts, but in 2011 the venue
was relocated to Yokohama and re-launched under
the name Performing Arts Meeting in Yokohama.
A comfortable stroll is all that separates it from
many of the cultural hotspots near the urban
waterfront, such as the Kanagawa Arts Theatre,
the Yokohama Creativecity Center, and BankART
Studio NYK.

In 2013, 139 curators, producers and the like from
34 different countries participated in 55 programs
(exhibits and networking meet-ups) and engaged
in 161 performances. Word got out, and on the
strength of these events alone, many of the artists
who participated were invited to perform overseas.

ERRARNBEE
Shuta Hasunuma, photo of live performance
Photo : Takehiro Goto
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Art-Binding
International Exchange

The Artist-in-Residence program gives artists the
opportunity to reside for varying periods of time
in select locations. By coming in close touch with
the culture and history of the region, the artists is
provided with constant stimulus and inspiration
which drives the creative process.

This also provides local artists and residents a rare
opportunity to interact with the visiting artists and
perhaps even discover some unseen gems about
their own city through the visiting artists’ art.

[Main Artist-in-Residence programs]

(1) Koganecho Bazaar

(Studio buildings under the Keihin Electric Express Railway tracks.
See page 14)

Artist-in-Residence Town: you can utilize multiple long-
term or short-term residence facilities along your art
journey and go to Koganecho, where artists gather and
show off their finished art pieces.

(2) Mutual exchange with artists from Taipei

(BankART Studio NYK. See page 10)

Since Taipeicity and Yokohama are partner cities, there
is close collaboration with Taipei Artist Village; both
cities run collaborative exchange programs. Also,
artists from elsewhere in Asia and Europe run their own
unigue programs.

(3) PORT JOURNEY

(ZOU-NO-HANA Terrace. See page 13)

This is a project with the goal of building and sustaining
inter-city relations through cultural exchange between
Yokohama's sister ports, other port cities having
relationships with Yokohama, and other creative port
cities that utilize this port.

(4) Yokohama City and Chengdu City (China) offer
Artist-in-Residence exchange opportunities

(Yokohama Creativecity Center (YCC). See page 8)

YCC has a partnership with China's very first NPO art
center, the “A4 Contemporary Arts Center.”
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B EAREZ
Artist Michael Johansson who arrived from
Sweden Photo : Yasuyuki Kasagi
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Lo Yi-Chun who arrived from Taipei P—=T4 AN T)b—-o0—L4A =T 4 A AFE
© BankART1929 Artist Prue Crome who arrived from Melbourne, Artist He Qianli who arrived from Chengdu,
Australia China
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Culture City of East Asia

201U, YOKOHAMA k

Creative City Network of Japan

A network organization centering on municipal
governments working in collaboration with the Agency
for Cultural Affairs as a platform for facilitating
interaction and collaboration in culture and the arts

Numerous projects aimed at realizing “Creative
Cities” or “Creative Villages” are spreading across
Japan to revitalize cities and rural areas by utilizing
culture and the arts to develop new industries, jobs,
and reform education. In January 2013, the “Creative
City Network of Japan” (CCNJ) was established
to improve progress and broaden efforts. It is a
network consisting mainly of regional governing
bodies working in collaboration with the Agency for
Cultural Affairs as a platform promote discourse and
cooperation in culture and the arts. Yokohama City
is represented as the founding party.

The Creative City Network holds meetings, runs
activities relating to collaboration and interaction
with other Creative Cities within Japan, provides
information related to Creative City, facilitates and
interaction through its website, and develops ways
to interact with Creative Cities overseas to form an
international network.

Culture City of East Asia

For mutual exchange and the artistic and cultural
development of East Asia

Japan, China and Korea selected cities that were
keen to develop through culture and the arts,
and to promote East Asian mutual understanding
and a shared sense of values by holding a wide
variety of culture and art events. Contemporary
and traditional cultural events were designed to
strengthen the perception of East Asian culture by
a global audience. At “The 3rd Japan-China-Korea
Cultural Ministers Meeting” held in January, 2011,
Japan proposed the venues, and at “The 4th Japan-
China-Korea Cultural Ministers Meeting” in May,
2012, a joint agreement was reached to kick off
operations from 2014,

In response to this, the Agency for Cultural Affairs
put Yokohama forward as their domestic candidate
city. Thanks to the strong results of the Creative City
measures and the high marks given for the powerful
portrayal of the city’s cultural facilities and cultural
resources, In September 2013, at “The 5th Japan-
China-Korea Cultural Ministers Meeting” Yokohama,
participating along with China’s Quanzhou, and
South Korea’s Gwangju, was officially designated as
“Culture City of East Asia,” the first time Yokohama
has received this distinction.

Activities will begin in 2014 and run through the
year. A multitude of culture and art events will be
hosted. A central focus of the year’s events is the
YOKOHAMA TRIENNALE (See page 16,17), which
will be running in full swing from the beginning of
September until the end of October.

From 2015, one city each year will be chosen, in the
order of China, Korea and Japan.
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Utilizing a portion of the Dockyard Garden
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(Granted in 2012 and 2013) ZKiZHEDEE)
Boat activites by mizube.so

2013FEBIMEZ (Granted in 2013)
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mum & gypsy ‘Momo's Panorama”
© Koichi lida

Connecting and growing on the front-line of art

The major role of the Arts Commission Yokohama
(ACY), is to entice creators and artists such as
architects and designers and provide support
for their activities within Yokohama (operated by
Yokohama Arts Foundation)

It was established in 2007 in conjunction with
Creative City Measures to drive Yokohama City
forward. In May, 2009, it became the core program
of the “Yokohama Creativecity Center” (See page 8)
for advancing “culture and art,” “urban planning,”
and “creative industries.”

At that time, the main duty of ACY was to act as a
“consultation and coordination window” to provide
support for people engaged in creative activities.
While gathering information about the needs
of artists and creators through its consultation
window, ACY simultaneously launched a grant
program and slowly began increasing its level of
support in areas such as the promotion of art real
estate, and renovations to convert vacant office
space, shops and warehouses into work spaces.

Consultation window

Considers consultation requests and handles
inquiries about Creative City Yokohama, and
inquiries from people wanting to open up their
own atelier or office, or overseas artists wanting to
stay long-term. It also handles requests regarding
exhibition venues and live performances, and
gives advice to those who want to hire a designer
for their own firm and are unsure about how to
proceed.
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Artist Sun Xun who arrived from China. Enrolled in Artists-in-
residence at YCC.

s OPEN!
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BREBSTVET, |
Kannaigai OPEN! s

Open studio events give interested people a rare
opportunity to see artists’ and creators’ actual 25235
workplaces. At any given time, studio tours, art sl les
presentations, exhibitions and/or mingling events are
being held. Since its start in 2009, the number of visitors
to this annual event has continued to rise with each
passing year. It offers a great opportunity for architects,
designers, and artists working in Kannai and Kangai to
interact and connect with Yokohama residents.

F—bEeFHAH
3EhaH. A,

Art Real Estate Renovation and support for
creative industries

Facilitates renovations and conversions of vacant
properties in the urban center for residential
purposes or as work or venues at which people
can exhibit their creative art pieces. ACY aims to
invigorate the community by revitalizing buildings,
improving the environment, and encouraging
creative people to come to Yokohama (See page 15).

Grants program

Promotes Creative City Yokohama by providing
grants for public performances, exhibitions and
art projects held in Yokohama, and recommending
creative activities.

Artist-in-Residence Exchange program
Welcomes and introduces young Asian artists to
Yokohama via long-stay art programs for young
artists, and provides young Japanese artists with
opportunities to participate in long-stay programs
overseas (mostly in Asia), thus giving artists
on both sides in-depth experience that can be
transferred into their artistic creations and help
them advance their careers.

Promotions

Runs a website and disseminates information
through its own public relations arm to ensure that
the various projects, events and activities of artists
and creators that originated out of the Creative City
Measures reach as wide an audience as possible.

FE - REMHISHELIZ Y —T « A 2w ~ SHIMURAbros
SHIMIURAbros residing in Chengdu, China

k3!

FT—=TIRIIF YT —
(Archiship Library &Café [ 77— hBEM | DEF)
Open Studio Tour / Archiship Library&Café,

“Art Kottoichi Antique Fair"
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Creating business opportunities for artists and
creators and promoting creative industries

In effort to vitalize the urban waterfront area of
Yokohama, the city actively sought ways to attract
talented artists and creators to settle in Kannai and
Kangai. The city went one step beyond by setting
up a “Matchmaking Coordinator Team” to bring
together creative artists/creators and corporate
product development. Since 2013, the city has
focused on creating business opportunities for
artists and creators and has instituted a new
initiative with the purpose of promoting creative
industries.

Utilization of the Former Kanto Local Finance Bureau

The Yokohama-registered tangible cultural
property, “Former Kanto Local Finance Bureau”
was used tentatively, first during the “YOKOHAMA
TRIENNALE 2005” as a base of operations
for volunteer-related activities. Then in 2006,
it was used as base camp “ZAIM” for young
creative artists until 2009. Currently the building
is contributing to the hustle and bustle on
Yokohama’s charming and picturesque Nihon-
odori Avenue. Its main function is facilitating
network-building between neighborhoods and
business enterprises through tight collaboration
with private business operators. The building is
occupied by cafes and offices for artists to use as
a base for their activities.
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Proposal Towards the formation of a Creative City of Art and Culture-Creative City Yokohama
(The Committee for the Revitialisation of the Urban Center through the Promotion of Arts, Culture and Tourism in January 2004)

Following the bursting of the economic bubble, cities were in fierce competition to differentiate themselves. In view of the necessity to create both
a fundamental vision for city planning and government policy to invigorate the city and enhance its uniqueness, Yokohama approached center-city
urban planning from the fresh standpoints of the arts and tourism.
H Basic Direction and Targets ll
1. To establish a creative environment in which artists and creators will want to live.
Target: To increase the number of artists and creators living in the central waterfront area to 5,000.
2. Economic revitalization through the formation of a creative-industry cluster.
Target: To increase the number of people working in the creative industries in the central waterfront area to 30,000.
3. Leveraging of appealing regional resources.
Target: To increase the number of cultural and tourist attractions in the central waterfront area to 100 locations.
4. Building a Creative City of Art and Culture led by residents.
Target: To increase the number of cultural consumers to 3,500,000.
M High-priority Projects ll
1. Formation of Creative Core Areas
@ Incorporating the preservation of historical buildings @ Utilizing warehouses for cultural and art-focused activities
@ Utilizing vacant offices
2. Image Culture City
(D Promoting locations with core functions @ Actively rolling-out events related to image culture
® Accumulating and utilizing image content @ Inviting related businesses to the area
3. (Tentative name) National Art Park
(D Redeveloping the base of ZOU-NO-HANA area and Osanbashi Pier to gear up for the 150th year anniversary of the opening of the port
@ Developing the Yamashita Pier area
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National Art Park Plan Proposal
(January 2006 National Art Park Plan Promotion Committee in January 2006)

The National Art Park Plan is an initiative to increase the popularity of Yokohama'’s central waterfront area and to develop new industries and tourist
resources by using the open port’s historical and cultural resources to attract artistic and cultural activity. The initiatives will revitalize the city and
make it more attractive, and will promote economic development.
H Promotion strategy ll
1. To promote the development of six waterfront area hubs
(D Yokohama port side-based “Art and Design City” @ King-based “Entertainment” in the Minato Mirai 21 Area 3 Queen-based “Collaboration”
in the Minato Mirai 21 Area @Shinko/Bashamichi-based “3-dimensional active neighborhood in which artists can create, exhibit and reside”
(® Osanbashi Pier and Nihon-Odori Boulevard-based “Port in Period”
(® Yamashita, Chinatown and Motomachi-based “Studios and Complexes”
2. To form “Creative Cores” in the existing urban heart of Yokohama
(D Bashamichi Creative Core, bolstering the hub as an active voice in the arts through NPOs and other organizations, and developing it as
a new cultural and artistic tourist hub, actively attracting and subsidizing creative industries, especially image culture-related industries with
growth potential in film @ Nihon-Odori Boulevard Creative Core, utilizing the former Kanto Local Finance Bureau building, collaborating with
existing museums, and utilizing space available around Nihon-odori Boulevard (@) Sakuragicho and Noge Creative Core, utilizing the former
Oimatsu Hall, utilizing the old Toyoko Line site, collaborating with existing cultural facilites @ Expanding into the outer areas by cultivating
artists and developing a living environment conducive to art
3. To form two networks that intersect the National Art Park area
(D The inner land network utilizing the old Toyoko Line site as the “Toyoko Line Art Walkathon”
@ Waterfront and water region network, developing a promenade near the water and forming a network that connects the waterfront hub with
on-sea transportation, promoting its use by local residents and the development of waterfront-based activities
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Proposal Towards a New Creative City Yokohama
(Yokohama Creative City Promotion Committee in January 2010)
While continuing to work in the formation of enlivening public spaces as we strengthen collaboration in the promotion of arts and culture, urban
planning, and creative industries, we maintain a steady eye on the central player, “people”. We know that we must strive to unlock and realize the
creativity in every citizen, so have chosen the theme “All Yokohama Citizens are Artists” as the image of Yokohama City.
M Four New Goals ll
1.“SPACE” Creating a Cityscape that Capitalizes on history and the waterfront environment.
2.“PEOPLE” Creating a Cityscape that Capitalizes on people’s hopes and aspirations.
3.“RELATIONSHIPS” Communicating Yokohama’s Many Charms to the world and Enlivening Exchange.
4. *COMMUNITY” Establishing a structure in which many citizens discover their creative capabilities.
M Five New Projects
1. Restoring the City Core with a Trinity of Cultural Arts, Town Development and Creative Industries.
(D Expanding and developing creative cores @ Forming entrepreneurial hubs (@ Attracting artists, creators and creative businesses with
enticing vacant office renovation projects (@ Arranging artist meet-ups with business, and supporting NPOs and entrepreneurs (& Urban
development management through Yokohama Creativecity Center (® Creative City design (@ Collaboration with existing cultural facilities
2. Becoming an Asian Hub and Communicating to the world
(D Promoting an Artist-in-Residence program (@ Projecting Yokohama to the world as a Creative City and promoting interaction with Asian cities
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3.Increasing creativity of Individuals and Communities
(@ Projecting Yokohama as a Creative City in all parts of the city @ Initiatives and human resources development to deal with local issues
through collaboration with universities (3 Cultivating children’s creativity
@ Promoting human resources development through existing cultural facilities

4. Nurturing Human Resources for a Moving Image Culture
(D Cultivating creators of film/video @ Invigorating film/video culture through collaboration with movie theaters (& Continuously rolling out
events related to film/video @ Strengthening support relating to the filming of the Yokohama cityscape

5.Expanding Art throughout the City via YOKOHAMA TRIENNALE
(D Strengthening the ability to project Yokohama as an international center for the exhibition of contemporary art and collaborative urban
planning @ Getting the word out within the city @ Cultivating young artists @ Promoting cooperation among local residents
(® Maximizing use of Yokohama's regional resources
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Yokohama City’s Policy Regarding Culture, Art and Creative City Measures
(City of Yokohama Culture and Tourism Bureau in December 2012)
With the Culture and Tourism Bureau taking a leading role, we endeavored to deepen undertakings related to culture and art, creative city and
urban planning measures, and tourism related to MICE* while promoting the “tourism and creative city strategy” to strengthen ties between
different fields. In order to further strengthen collaborations undertaken on a regular basis and increase the synergetic effects of these efforts, we
have summarized here our policy toward future culture, art and creative city measures.
Ml Basic principles ll
1. Each citizen is a wellspring of vitality and creativity. Therefore, we will strive to promote culture and art, which are tied to improvements in
citizens’ lives.
2. By initiating various measures that take advantage of the creativity inherent in culture and art, we strive to vitalize the community and more as
part of creative urban development efforts.
3. We aim to create new prosperity and vitalize the economy through creative undetakings utilizing Yokohama'’s social resources, development
of culture art that moves people emotionally, etc.
H Basic policy B
1. Support citizen cultural and artistic activities in order to enrich citizens’ lives.
(D Enhancement of Yokohama's role as a center for cultural and artistic activities @ Promotion of cultural and artistic activities in pursuit of
community vitalization 3 Support for cultural and artistic activities undertaken by citizens, NPOs and artists
2. Cultivate and nourish children and other members of future generations.
(D Create more culture and art exprience activities for children @ Discovery of, cultivation of and support for promising new artists
(® Cultivation of and support for human resources who contribute to culture and art
3. Support artists and creators and carry out urban development that utilizes creativity.
(D Promoting influx of artists and creators @ Network-building in connection with creative industries
® Strengthening of artist and creator support functions
4. Transmit Yokohama’s unique and innovative culture and art throughout Japan and the world in order to generate prosperity and promote
MICE-related tourism.
(D Art festivals and other such events to transmit the appeal of Yokohama’s culture and art throughout Japan and the world
(@ Promotion of international exchange in culture and art 3 Enhancing the communication capabilities of specialized cultural facilities

MICE (Footnote: 1) An acronym for “meetings” (corporate meetings, etc.), “incentive travel” (compensation travel and study tours by companies, etc.),“conventions” (general
assemblies, research counsels and other such events hosted by international organizations and groups, academic societies, etc.), and “events” (general events, exhibitions and
trade fairs).
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